
Feedback for MIRA Home Website Redesign 
Homepage 

 

• Green Moving Bar at the Top 
Add unique selling points (USPs) such as: Free shipping - Fast delivery - Free returns 
within 14 days - Over 200,000 successful orders (See image 1 for reference). 

 

 

• Banner 
- Ensure the banner links to a relevant product page when clicked. 
- Every banner should have a clear link destination. 

 

• Menu 
- Update the menu structure to the following: 

Products - Spaces - New - Deals - Contact 
(Remove the “Vacature” section) 

- Integrate our Webwinkelkeur reviews prominently in the menu bar. These reviews 
are crucial and should also appear multiple times throughout the website.  

 

• New Arrivals Section 
- Create a tabbed section for New Arrivals and Best Sellers. 
- Users can click between tabs instead of scrolling through two separate lists. 
- Address the large white space on the left of this section. Fill this space to create a 

balanced layout.  
- View all needs to be bigger. 



 

• Out of Stock Products 
- Add a feature for customers to receive an email notification when a product is back 

in stock. 
- When a product is sold out: 

> Make it appear blurred or faded. 
> Add a button like "Notify me when available," allowing customers to submit their 
email address. 

 

• Reviews 
- Integrate product reviews using Webwinkelkeur: 
- Option 1: Attach reviews to specific products. 
- Option 2: Display general Webwinkelkeur reviews at the bottom of the homepage. 

 

 

 
• Mobile Version 

- Adjust the placement of the Pay button so it appears higher on the screen, making it 
immediately visible and accessible. 

 

  



Productpage 

 

• Bol.com Button 
- Add a button linking to the product's Bol.com listing, possibly below the Buy Now 

button. 

 

• Product Layout 
- Display 4 products per row instead of 3 to improve space utilization. 
- Ensure all products and images are uniform in size for a clean, professional 

appearance. 
- Apply the same standard to product images displayed in the shopping cart. 

 

• Add to Cart & Buy Now 
- Separate the Add to Cart and Buy Now options into two distinct buttons. 

 

• Product Description 
- Adjust the layout to eliminate empty white spaces on the left side. Consider 

redistributing the description or aligning it differently to fill the space. 

 

 

 

 

 



• Footer 
- Reduce the footer size. 
- Include the following text: “MIRA Home is featured in:”  

 

• Titles & Tekst 
- Use uppercase letters for titles and lowercase letters for product names to 

maintain a consistent style. 

 

• Language Options 
- Add French as a language option on the website. 

 

• Colors & Sizes 
- Display all available color and size variations for each product. 
- Ensure these options are linked and visible immediately on the product page. 

 

• Wishlist Feature 
- Add a heart icon next to each product, allowing customers to save items to a wishlist 

(See picture above).  

 

• Product Manuals 
- Include downloadable product manuals for each item. 
- If possible, link these manuals directly on the product page. 

 
 

 


